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NORTHERN

‘ NEW CAMPAIGN LINKS GRILLING TO REAL MEAT AND A G

e S NETWORK

Promotion links ranchers and beef to pride and patriotism

Ran 144 radio spots

=n BN SKY, with an average of 3
PESBI0C STEAK
S bonus spots per
month
SPONSORED - The Montana Beef Council (MBC) is kicking off summer with a brand- DellverEd 65,299
new campaign called United We Steak. This campaign encourages consumers to gather

around the grill with their favorite beef cuts, while taking time to enjoy the comfort and pageV|eWS W|th an
' comradery of mealtime. -
average clickhru

\
| “It feels great to celebrate beef and be able to take part in this nationwide campaign,”

says Chaley Harney, Montana Beef Council Executive Director. “Preparing and enjoying I'ate Of 09%
beef together is such a fun activity and we look forward to helping Montanans do that

through recipe inspiration, grilling tips and more!” Qual‘teﬂy
sponsored content
online




MONTANA BEEF
QUALITY ASSURANC

A 17 total events planned (7 canceled due
to COVID)

0 Additional social media, news postings
and email campaigns added to promote
awareness of BQA and online training

A Average attendance: 45+

A Ranchers and operations in attendance to
event range from 15@,000+ herd size
and included seedstock, cow/calf, feeder,
stocker, feedlot, veterinary, allied, youth
and educator.

A 2020 BQA Award for cow/calf operation
IX Ranch

BEEFBOARD.ORG
Safeguarding the Judicious Use of Antibiotics | Beef
Checkoff



MONTANA TELEVISION
NETWORK

A Paid PSA television program for 5,000 spotii#

ccccccc

A Digital television programming




MONTANA FFA LEADERS
CONFEREN (gEismaeeTs

BEEF.

IT'S WHAT'S FOR DINNQ.’/ .

A The conference aims to

® Nicely dor.té:—b-eef. .
develop leadership skills and e :Yf;:gf;:fgrf:gels 1
agriculture advocacy training. o SR

Students are challenged to § M
develop their knowledge of ag, &

by Gath
h 53] su
ngr d and protein amq,

related issues within our states g = a: s
and the importance of their
Individual leadership within
their chapters, schools and
communities.

A Reach: 120 middle school anc
freshmen students

Ssential nutrients provided by
over that all proteins are not
ion throughout the day.




PRAIRIE STAR

A Print Subscribers18,000 (9,700+ beef producers)

A February email campaign

0 Sentto 4,153, delivered 4,110 = * *
PROUD TO RAISE
d Open rate 7.73%, clicithru rate 2.64% BEEF N MONTANA

Want to see more of this?

———

Sign below to keep half
your dollars with the
Montana Beef Council.

ught to you by Montana'’s rarichers.
itedWeSteak.com/Montana.
0 Beef Quality Assurance Cow-Calf




NILE RANCHERS DAY
AND BEEF NIGHTS i vontms —ves

A MBC was cesponsor of Ranchers Day
and two Beef Nights

A Banner at commercial pen show arena
and NILE hospitality area

A Announcer mention during Commercial
Heifer Classic

A Full page ad in NILE rodeo program
A Logo and info listing on NILE website

Have you signed a Producer Consent d
Form to keep half your checkoff

dollars in Montana? = No‘j

Do you still have to pay
the Beef Checkoff?

Yes. It is a mandatory Federal law.

What has changed?

Due to the ongoing Ranchers-Cattlemen Action Legal Fund, United Stockgrowers of
America (R-CALF) versus U.S. Department of Agriculture lawsuif, Montana ranchers
who would like up to half of their dollar to remain with the MBC Board of Directors
will need to complete a producer consent form on an annual basis.

What happens when | sign the consent form?
Your name or business is matched up to your cattle sale(s) and the funds are

requested back from the Cattlemen’s Beef Board. Your consent authorizes the
Montana Beef Council board to carry out programs designed to stimulate beef
demand. By signing a form, you are allowing the MBC Board of Directors to have
local input about beef education and promotion, right here in Montana

What happens when | don't sign the form?

If your form is not refurned, your full checkoff dollar will remain at the national level
with the Cattlemen’s Beef Board. The Montana portion of those checkoff dollars are
being held in a bank account and not being used for any beef promofion, research
or education.

Where can | find the form or learn more about what the Montana Beef
Council does?
The form, checkoff results and more information is available online at

www.MontanaBeefCouncil.org or by calling (406) 656-3336.
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YOUNG AG LEADERSHIP
CONFERENCE

Do you sell cattle in Montana? == Yes, A YALC is an event that bringS
Have you signed a Producer Consentd tOQEther young people In
o to keep hal v?ou:';e;koff agriculture (ages 180), across
ollars in Montana? 0. . ) : )
-l organization and commodity lines.
D till have t :
e Boof Chackatty | It hosts keynote speakers, various
Yes. It is a mandatory Federal law. J ag'related WorkShOp tOpiCS,
mﬁnchem@amemenmuon Legal Fund, United Stockgrowers of angCUItural tOUfS and networklng

America (R-CALF) versus U.S. Department of Agriculture lawsuit, Montana ranchers .
who would like up to half of their dollar to remain with the MBC Board of Directors I
will need to complete a producer consent form on an annual basis. SO C I a S O

What happens when | sign the consent form? . .
Your name or business is matched up to your cattle sale(s) and the funds are A A d R h . 1 5 8 d

requested back from the Cattlemen’s Beef Board. Your consent authorizes the u I e n Ce e aC . atte n e eS I n
Montana Beef Council board to carry out programs designed fo stimulate beef

demand. By signing a form, you are allowing the MBC Board of Directors to have pe rSO n . p I u S m O re O n SO CI al m ed I a

local input about beef education and promotion, right here in Montana

What happens when | don’t sign the form?

If your form is not returned, your full checkoff dollar will remain at the national level A B e ef m e al S e rve d Wlth C h e C kOff

with the Cattlemen’s Beef Board. The Montana portion of those checkoff dollars are
being held in a bank account and not being used for any beef promotion, research

or education. materlals avallable tO attendees

Where can | find the form or learn more about what the Montana Beef
Council does?

The form, checkoff results and more information is available online at A LO Catl O n : B u tte

www.MontanaBeefCouncil.org or by calling (406) 656-3336.
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WESTERN AC
NETWORK

AFormerly Nemetz
Communications,Western
Ag Network delivered 6
radio ads/month on 14
statewide radio affiliates
(72 total ads), including 40
bonus spots




# TRADESHOWLIF

A Montana Farm Bureau
A Montana Farmers Union

A Montana Stockgrowers
Association

AMont ana Cattl e
Association

A MATE Show




PRODUCER
COMMUNICATIO




