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P R O D U C E R  
C O M M U N I C A T I O N S



NORTHERN 
AG 
NETWORK

ÅRan 144 radio spots 

with an average of 3 

bonus spots per 

month

ÅDelivered 65,299 

pageviews with an 

average click-thru 

rate of .09%

ÅQuarterly 

sponsored content 

online



MONTANA BEEF 
QUALITY ASSURANCE

Å17 total events planned (7 canceled due 

to COVID)

ðAdditional social media, news postings 

and email campaigns added to promote 

awareness of BQA and online training

ÅAverage attendance: 45+

ÅRanchers and operations in attendance to 

event range from 150-2,000+ herd size 

and included seedstock, cow/calf, feeder, 

stocker, feedlot, veterinary, allied, youth 

and educator.

Å2020 BQA Award for cow/calf operation-

IX Ranch



MONTANA TELEVISION 
NETWORK
ÅPaid PSA television program for 5,000 spots

ÅDigital television programming



MONTANA FFA LEADERSHIP 
CONFERENCE

ÅThe conference aims to 

develop leadership skills and 

agriculture advocacy training. 

Students are challenged to 

develop their knowledge of ag-

related issues within our state 

and the importance of their 

individual leadership within 

their chapters, schools and 

communities.

ÅReach: 120 middle school and 

freshmen students



PRAIRIE STAR
ÅPrint Subscribers- 18,000 (9,700+ beef producers)

ÅFebruary email campaign

ðSent to 4,153, delivered 4,110

ðOpen rate- 7.73%, click-thru rate 2.64%



NILE RANCHERS DAY 
AND BEEF NIGHTS

ÅMBC was co-sponsor of Ranchers Day 

and two Beef Nights

ÅBanner at commercial pen show arena 

and NILE hospitality area

ÅAnnouncer mention during Commercial 

Heifer Classic

ÅFull page ad in NILE rodeo program

ÅLogo and info listing on NILE website



YOUNG AG LEADERSHIP 
CONFERENCE

ÅYALC is an event that brings 

together young people in 

agriculture (ages 18-40), across 

organization and commodity lines. 

It hosts keynote speakers, various 

ag-related workshop topics, 

agricultural tours and networking 

socials.

ÅAudience Reach: 158 attendees in-

person, plus more on social media

ÅBeef meal served with checkoff 

materials available to attendees

ÅLocation: Butte



WESTERN AG 
NETWORK

ÅFormerly Nemetz 

Communications, Western 

Ag Network delivered 6 

radio ads/month on 14 

statewide radio affiliates 

(72 total ads), including 40 

bonus spots



#TRADESHOWLIFE

ÅMontana Farm Bureau

ÅMontana Farmers Union

ÅMontana Stockgrowers 

Association

ÅMontana Cattlemenõs 

Association

ÅMATE Show



PRODUCER 
COMMUNICATION


